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Sales rose and profit fell
from a year ago,

with the Hosting business continuing to perform
well and revenues from non-recurring business
seeing sluggish growth.

Growth in merchandise e-commerce slowed. Our challenge
is to take initiatives for non-merchandise e-commerce.

The Hosting business and the Financial Support business
performed steadily.

Expenses for promotional activities increased, reflecting TV
commercials for SUZURI.

Shipments of certain items were postponed to the third quarter.
We will strive to expand sales.

B e | N s




Summary of Results in Q2 FY2022  Page 3

Progressin Q2 FY2022 and
Future Measures Page 27

GMO AN



Summary of Results
in Q2 FY2022

D ¢



Summary of Results (Six Months) GMOAITTY

Net sales after the application of the new Accounting Standard for Revenue
Recognition rose 3.5% year on year. Operating profit declined 45.2% year on year,
reflecting increased promotions for SUZURI.

SRRl 1] After application of the new standard

" Q2 FY2021 Q2 FY2021 Q2 FY2022

(Million yen) (six months) (six months)* (six months) Change Yo¥
Net sales 5,950 4,936 5,106 +170 103.5%
Operating profit 459 453 248 -204 54.8%
Operating profit . .
margin (%) 7.7 9.2 4.9
Ordinary profit 470 465 258 -206 55.6%
Profit attributable to o
owners of parent 362 356 182 -173  51.3%

* The Company has applied the Accounting Standard for Revenue Recognition (ASBJ Statement No. 29, March 31, 2020), effective from beginning of the first quarter
of the fiscal year and the figures for the year ended December 31, 2021 are unaudited figures after retrospective application of the standard and guidance.
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Changes in Quarterly Net Sales (Comparison of figures before application of
the Accounting Standard for Revenue Recognition) GMOAITT

*For long-term changes in net sales, the comparisons are before application of the Accounting Standard for Revenue
Recognition because it is difficult to compare figures after the application with ones before the application.
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Changes in Quarterly Operating Profit GMOAITT

*Starting from Q1 2022, figures after the application of the Accounting Standard for Revenue Recognition are used for the
comparison because the application has only a minorimpact on changes in operating profit over the long term.
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Analysis of Change in Operating Profit

+170 -72

Million yen ..
( yen) Rise In cost

linked to

453 net sales

Increase in
net sales

-15 -204

Increase in
personnel
expenses

Increase in
promotion
expenses

GMOANI T

248

Increase in
other costs

Operating profit
in Q2 FY2021

Operating profit
in Q2 FY2022

* The Company has applied the Accounting Standard for Revenue Recognition (ASBJ Statement No. 29, March 31, 2020), effective from beginning of the first quarter of the
fiscal year and the figures for the year ended December 31, 2021 are unaudited figures after retrospective application of the standard and guidance. 7



Trends in Promotion Expenses (Consolidated) GMOAITT

Expenses for promotional activities increased from a year ago due to TV commercials
for SUZURI.
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Promotions for SUZURI GMO AT

TV commercials were aired in the Kanto and Kansai regions during the SUZURI T-
shirt sale (from June 11 to June 19). The number of mentions in the social media

increased.

Trends in the number of

new registered members
Number of new

registered members .
gduring the sale Number of registered

24,000 membersin Q2

106,000

Up 6.0% year on year

From Q3

. Will expand sales by adding items and
increasing repeat purchases.

. Shipments of certain items planned
during the sale have been postponed

April 2021 January 2022 June 2022 to Q3.




Results by Segment (First Six Months of FY2022) GMOAITTY

Performed steadily due to an increase in the ratio of new contracts for high-end
service plans and the effect of the price revision

Hosting Net sales: 2,520 millionyen  ( 107.8%)
Operating profit: 851 millionyen ( 124.0%)
Expenses increased due to SUZURI TV commercials. Shipments of certain items were
postponed to Q3.
E-commerce
Support Net sales: 1,506 millionyen ( 92.7%)
Operating profit: 254 millionyen ( 44.7%)

Total gross merchandise value is a new record high. Expenses for promotional
activities, etc. increased.

Handmade
Products Net sales: 859 millionyen  ( 101.5%)
Operating profit: 67 millionyen ( 47.9%)
The number of partners and the amount of purchases of invoices increased
. . significantly.
Financial
Support Net sales: 219 millionyen ( 234.5%)

Operating profit: -15 millionyen  (anincrease of 58 million yen)

Note: The figures in parentheses are year-on-year changes.

* The Company has applied the Accounting Standard for Revenue Recognition (ASBJ Statement No. 29, March 31, 2020), effective from beginning of the first quarter of the
fiscal year and the figures for the year ended December 31, 2021 are unaudited figures after retrospective application of the standard and guidance. 10
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Hosting business
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Hosting business
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Six months

Net sales: 2,520 millionyen (up 7.8% year on year)

Operatingprofit: 891 millionyen (up 24.0% year on year)

Net sales Operating profit
H Lolipop! m Lolipop!
- # MuuMuu Domain - ¥ MuuMuu Domain
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* The Company has applied the Accounting Standard for Revenue Recognition (ASBJ Statement No. 29, March 31, 2020), effective from beginning of the first quarter of the
fiscal year and the figures for the year ended December 31, 2021 are unaudited figures after retrospective application of the standard and guidance. 12
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